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APPETIZERS

Stimulate your appetite with juicy facts and figures.

New Mexico

Locations – 4,176 
Employees – 85,500– 10% of employment in the state  
2014 Industry Sales (as forecast) – $3.2billion  
Projected job growth by 2024 – 11% increase  
Industry-generated Gross Receipts Tax - $160 million

National

Locations – 990,000 
Employees –13.5 Million 
2014 Industry Sales (as forecast) – $683 billion

NMRA Contacts

	 Carol Wight, CEO 
	 505-343-9848, 505-250-2911 (cell) or 800-432-0740 
	 executive@nmrestaurants.org 

	 Allison Kuper Smith, Lobbyist 
	 575-644-4609 
	 aklobby@gmail.com

BEVERAGES

Served on the rocks or with a helping of heavy taxes on  
New Mexicans.

Liquor or Soft Drink Excise Taxes	 Oppose

On behalf of its membership, NMRA will oppose liquor or 
soft drink excise taxes. These are taxes placed on liquor or 
soft drinks at the manufacturer or wholesale level, which in 
essence constitute hidden fees on New Mexicans that are 
regressive and create pyramiding taxation. New Mexicans 
already pay among the highest liquor taxes in the nation.

Local Option Liquor Tax Increase	 Oppose

NMRA opposes legislation that would allow counties to 
impose additional liquor taxes if supported by a local option 
election. The liquor excise tax already collected is among the 
highest tax of its kind in the nation. New Mexico counties  
receive a generous portion of the funds collected from the 
state liquor excise tax.

Liquor Tax Percentage Allocation Increase	 Support

NMRA supported the liquor excise tax increase in 1994 to be 
used for DWI prevention and treatment programs. Currently 
only 34.57% of the liquor excise tax presently being collected 
is going to prevention and treatment programs. We support 
additional allocations from this fund going to these programs. 
We do not support additional taxes.

ENTRÉES

All entrees are served with a healthy portion of New Mexico 
Restaurant Association initiatives.

Increased Funding for Tourism Advertising	 Support

We support investing in tourism marketing to bring in new 
dollars, to create new jobs and to showcase our beautiful state. 
The New Mexico Tourism Department has clearly demonstrated  
that money spent on marketing New Mexico outside the state 
has huge benefits for the state’s economy. For every $1 spent 
in tourism advertising, we see $3 in state and local taxes and 
over $30 spent in local economies. 3,000 New jobs were  
created in the leisure and hospitality sector.

ProStart - Hospitality Education in Public Schools	 Support

NMRA supports additional funding to administer high school 
hospitality education programs. This training program gives 
students interested in a career in the hospitality industry the 
basic skills necessary to excel in management careers in the 
industry, and provides professional development opportunities 
for teachers.

Regulatory Reform	 Support

NMRA supports legislation that provides for a consistent, 
transparent and predictable regulatory system that protects 
New Mexicans, fosters a good business climate and encourages 
job growth and development.

Workers Compensation Changes

NMRA supports changes that maintain the proper checks and 
balances in the Workers Compensation System and opposes 
any effort to erode the checks and balances.

NMRA is concerned with the deterioration of the checks and 
balances in the Worker’s Compensation system. These checks 
and balances have made the system balanced and consistent. 
Over the years, court cases have eliminated or weakened the 
safeguards against fraud and abuse that were built into the 
statutory reform in 1989-90. The trial lawyers have vowed to 
destroy the 1990 reform and to return to the old tort system, 
that is, more lawyer involvement and ever-increasing costs in 
the system. If the Worker’s Compensation system falls apart, 
costs will skyrocket again.

More than SEVEN OUT OF TEN eating-and-drinking  
establishments are independent operations.
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SPECIALS

Prepared with the finest intentions, here’s the latest food  
for thought.

Minimum Wage	 Oppose

Because restaurants provide many first job opportunities  
(one in three American’s get their first job in restaurants), 
our industry is hardest hit when minimum wages increase. 
Therefore we advocate for reasonable increases that will not 
place jobs and businesses in jeopardy. Minimum wage  
increases are especially difficult for small businesses to 
absorb. We ask that the legislature keep this in mind when 
considering an increase.

Right to Work	 Support

Just like membership in a business organization, organized 
labor union membership should be voluntary and no  
employee should be required to join a union as a condition  
of employment, which subjects them to full union dues and 
to union rules and fines.

Increase in Cash Wage for Commissioned Employees	 Oppose

Restaurant servers (waiters and waitresses) are the highest 
paid employees in a restaurant, averaging from $12 to $25 
per hour. Most of the time, servers average higher wages 
per hour than restaurant managers and owners. Servers are 
“commissioned salespeople” for restaurants, earning their 
salary through the percentage of the sales they generate for 
the restaurant.

The cash wage paid by the employer is meant to supplement 
the gratuities made by the salespeople (servers). Like any 
commissioned salesperson, the more a server sells, and the 
better they deliver service to the customer, the more they 
make in commissions/tips.

Data Breaches	 Support

60% of Small Businesses who suffer a data breach are out 
of business within six months. NMRA supports protecting 
our customers private and financial information, however we 
feel any legislation pertaining to data breaches must clearly 
state that the definition of a merchant service provider is the 
company that acts as the financial institution, that deposits 
funds into the merchant’s bank account and who maintains 
the merchant account with the credit card companies.

Icon denotes legislation that will be monitored and votes 
recorded for NMRA’s MEAL score. MEAL stands for 
Motivate, Educate, Advocate, Legislate. The MEAL score 
is NMRA’s tool to evaluate how legislators react to NMRA 
issues. NMRA started tracking votes in order to develop a 
score that would assist NMRA and its members in  
quantifying legislative support for their issues.

ALBUQUERQUE
	 With no benefits or benefits under 2500.00:
		  • Minimum Wage: $8.75 
		  • Tipped Employee Wage: $5.25 plus tips equal $8.75 or more
	 With benefits over 2500.00:
		  • Minimum Wage: $7.75 
		  • Tipped Employee Wage: $5.25 plus tips equal $7.75 or more

BERNALILLO COUNTY
	 Minimum Wage: $8.50
	 Tipped Employee Wage: $2.13 plus tips equal $8.50 or more

SANTA FE COUNTY
	 Minimum Wage: $10.66 
	 Tipped Employee Wage: $3.20 plus tips equal $10.66 or more

SANTA FE
	 Minimum Wage: $10.66
	 Tipped Employee Wage: $2.13 plus tips equal $10.66 or more

LAS CRUCES
	 Minimum Wage: $8.40 
	 Tipped Employee Wage: $3.36 plus tips equal $8.40 or more

STATE OF NEW MEXICO
	 Minimum Wage: $7.50 
	 Tipped Employee Wage: $2.13 plus tips equal $7.50 or more

FEDERAL
	 Minimum Wage: $7.25
	 Tipped Employee Wage: $2.13 plus tips equal $7.25 or more

Minimum Wage Statistics

Tourism Spending:
NM vs. Competitive States
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DESSERT

Try tasty morsels without the sugar coating.

Did you know?
•	 One-half of all adults have worked in the restaurant  
	 industry at some point during their lives and one out of  
	 three adults got their first job experience in a restaurant.

•	 80% of restaurant owners said their first job in the  
	 restaurant industry was an entry-level position.

•	 59% of first-line supervisors/managers of food preparation  
	 and service workers in 2012 were women, 14% were black  
	 or African-American, and 17% were of Hispanic origin.

•	 Restaurants employ more minority managers than any  
	 other industry.

•	 The number of black or African-American-owned restaurant  
	 businesses jumped 188% between 1997 and 2007 compared  
	 to a 36% increase for all restaurant businesses.

•	 The number of Hispanic-owned restaurant businesses  
	 increased 80% between 1997 and 2007, while the number  
	 of Asian-owned restaurant businesses grew 60%.

We asked our members the following Survey Question: 

If you experienced a recent minimum wage increase in your 
jurisdiction (city, county) what effect did the increase have on 
your business? Here are the results.

	 70%	 had to Increase menu prices. 

	 34%	  had to Reduce benefits paid to employees 

	 83%	  had to Reduce the number of employee hours 

	 69%	 had to Postpone hiring

Visit these NMRA member restaurants 
and hotels in Santa Fe

RESTAURANT	 PHONE

315 Restaurant & Wine Bar. . . . . . . . . . . . .             505-986-9190
Anasazi Restaurant . . . . . . . . . . . . . . . . . . .                  505-946-4009
Back Street Bistro, The . . . . . . . . . . . . . . . .                 505-982-3500
Bert’s Burger Bowl. . . . . . . . . . . . . . . . . . . . .                    505-982-0215
Blake’s Lotaburger. . . . . . . . . . . . . . . . . . . . .                      505-438-2411
Blue Corn Cafe and Brewery. . . . . . . . . . . . .            505-438-1800
Camel Rock Casino. . . . . . . . . . . . . . . . . . . .                   505-984-8414
Castle Ranch Steakhouse . . . . . . . . . . . . . . .              505-473-2800
Chocolate Maven Bakery & Cafe. . . . . . . . . .         505-989-9215
Cowgirl BBQ . . . . . . . . . . . . . . . . . . . . . . . . .                        505-982-2565
Coyote Cafe. . . . . . . . . . . . . . . . . . . . . . . . . .                           505-983-4792
Denny’s - Santa Fe. . . . . . . . . . . . . . . . . . . . .                      505-471-2152
Eldorado Hotel. . . . . . . . . . . . . . . . . . . . . . . .                       505-988-4455
Furr’s Family Dining - Santa Fe. . . . . . . . . .         505-982-3816
Hotel Santa Fe/Amaya. . . . . . . . . . . . . . . . .                  505-982-1200
Hyatt Place - Santa Fe. . . . . . . . . . . . . . . . . .                 505-474-7777
Il Vicino-Santa Fe. . . . . . . . . . . . . . . . . . . . .                    505-986-8700
Inn of the Governors - Del Charro. . . . . . . .       505-982-4333
Jinja Bar & Bistro-Santa Fe. . . . . . . . . . . . . .             505-982-4321
La Boca. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             505-982-3433
La Casa Sena. . . . . . . . . . . . . . . . . . . . . . . . .                          505-988-9232
La Fonda Hotel/La Plazuela . . . . . . . . . . . .             505-995-2300
Las Palomas. . . . . . . . . . . . . . . . . . . . . . . . .                          505-982-5560
Hotel Chimayo de Santa Fe. . . . . . . . . . . . .            505-988-4900
Mangiamo Pronto. . . . . . . . . . . . . . . . . . . .                    505-989-1904
Maria’s New Mexican Kitchen. . . . . . . . . . . 505-983-7929
McDonald’s (All Locations). . . . . . . . . . . . .             505-988-9500
Molly’s Kitchen & Lounge. . . . . . . . . . . . . . .               505-983-7577
Old House Restaurant. . . . . . . . . . . . . . . . . .                 505-988-4455
Olive Garden - Santa Fe. . . . . . . . . . . . . . . . .                505-438-7109
Osteria d’Assisi. . . . . . . . . . . . . . . . . . . . . . . .                       505-986-5858
Outback Steakhouse . . . . . . . . . . . . . . . . . .                  505-424-6800
Pueblo of Pojoaque . . . . . . . . . . . . . . . . . . . .                    505-455-4258
RAAGA. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             505-820-6440
Rancho de Chimayo. . . . . . . . . . . . . . . . . . . .                    505-351-4444
Rio Chama Steakhouse. . . . . . . . . . . . . . . . .                505-955-0765
Sage Inn. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            505-982-5952
Santa Fe Capitol Grill. . . . . . . . . . . . . . . . . .                   505-471-6800
Santa Fe Country Club & Golf Assn. . . . . . .      505-471-2626
Santa Fe Culinary Academy . . . . . . . . . . . . .            505-983-7445
Santa Fe Dining. . . . . . . . . . . . . . . . . . . . . . .                      505-424-0303
Silver Saddle Motel . . . . . . . . . . . . . . . . . . . .                   505-471-7663
Skylight Brewpub. . . . . . . . . . . . . . . . . . . . . .                     505-982-0775
Sleeping Dog Tavern. . . . . . . . . . . . . . . . . . .                  505-982-4335
Taberna La Boca. . . . . . . . . . . . . . . . . . . . . . .                      505-988-7102
Tomasita’s Restaurant. . . . . . . . . . . . . . . . . .                  505-983-5721
Weck’s - Santa Fe. . . . . . . . . . . . . . . . . . . . . . .                      505-471-9111
Whole Hog Café. . . . . . . . . . . . . . . . . . . . . . .                        505-474-3375


